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Abstract
【Objective】To explore strategies for the innovative development of broadcast
media in the era of integrated media, aiming to identify new growth points
and enhance competitiveness and influence in a diversified competitive envi-
ronment. 【Methods】By analyzing the characteristics of the integrated media
era and combining the advantages of broadcast media in content production
and dissemination, interactive experience, and multimedia convergence platform
construction, this study employs case analysis and theoretical discussion meth-
ods to deeply explore how broadcast media can achieve innovative development
through strategies such as integrating diverse media resources, utilizing big data
and AI technology, and strengthening brand building and cross-industry collab-
oration. 【Results】The article proposes that broadcast media should integrate
diverse media resources to enhance content interactivity, leverage big data and
AI technology to precisely target audience needs, and strengthen brand building
and cross-industry collaboration to enhance media influence. The implementa-
tion of these strategies not only enriches the content forms and presentation
modes of broadcast media but also enhances listeners’interactive experience
and satisfaction, thereby securing unique positioning and development space
in the integrated media era. 【Conclusion】In the context of the integrated
media era, broadcast media must actively embrace new technologies, innovate
content production and dissemination models, deepen interaction with listeners,
simultaneously strengthen brand building, and expand influence through cross-
industry collaboration, thereby maintaining vitality in fierce market competition
and achieving sustainable development.
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Abstract
[Objective] This study explores strategies for the innovative development of
broadcast media in the integrated media era, aiming to identify new growth
opportunities and enhance competitiveness and influence in a diversified com-
petitive environment. [Method] Through analysis of integrated media era char-
acteristics and the advantages of broadcast media in content production and dis-
semination, interactive experience, and multimedia platform construction, this
paper employs case study analysis and theoretical discussion to examine how
broadcast media can achieve innovative development by integrating diverse me-
dia resources, leveraging big data and AI technologies, and strengthening brand
building and cross-boundary cooperation. [Results] The article proposes that
broadcast media should integrate diverse media resources to enhance content
interactivity, utilize big data and AI technologies to precisely target audience
needs, and strengthen brand building and cross-boundary cooperation to expand
media influence. Implementation of these strategies not only enriches content
forms and presentation modes but also enhances listener interaction experience
and satisfaction, thereby establishing a unique position and development space
for broadcast media in the integrated media era. [Conclusion] In the context of
the integrated media era, broadcast media must actively embrace new technolo-
gies, innovate content production and dissemination models, deepen interaction
with audiences, strengthen brand building, and expand influence through cross-
boundary cooperation to maintain vitality and achieve sustainable development
in the fierce market competition.
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With the rapid advancement of information technology and the deep penetra-
tion of internet applications, the media ecosystem is undergoing a disruptive
transformation, and the era of integrated media has fully arrived. In this con-
text, broadcast media, as an important component of traditional media, still
commands considerable influence. According to data from the National Bureau
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of Statistics’“Statistical Communiqué of the People’s Republic of China on
National Economic and Social Development 2023,”broadcast programs achieve
a comprehensive population coverage rate of 99.7% nationwide, meaning broad-
cast media’s influence reaches nearly the entire population. However, facing
a new normal characterized by diversified information dissemination channels,
segmented audience demands, and instant media interaction, broadcast media
confronts unprecedented challenges from the new media wave while also encoun-
tering valuable opportunities for integration, innovation, and reshaping.

This paper aims to deeply examine the advantages of broadcast media’s inno-
vative development in the integrated media era, analyze potential opportunities
from multiple dimensions including content innovation, media convergence, and
interactive upgrading, and propose a series of forward-looking and practical in-
novation strategies. These insights seek to provide valuable references for the
transformation, upgrading, and sustainable development of broadcast media in
the integrated media era.

1. Overview of Integrated Media Era Characteristics
In the integrated media era, media forms and technologies demonstrate unprece-
dented deep integration, a transformation that not only disrupts the traditional
media landscape but also brings unprecedented opportunities and challenges for
the innovative development of traditional media such as broadcast and television.
The primary characteristics of this era lie in the efficiency of information dissem-
ination, extensive coverage, and the diversification and interactivity of media
forms. Specifically, information dissemination efficiency manifests through in-
tegrated media technology’s ability to achieve instant transmission and broad
coverage via networks, social media, and other channels, enabling audiences to
access fresh and comprehensive information immediately. Simultaneously, in-
tegrated media technology breaks down boundaries between traditional media,
integrating audio, video, text, images, and other forms into a comprehensive,
three-dimensional information dissemination system that greatly enriches infor-
mation presentation and enhances appeal and impact. Furthermore, the high
degree of interactivity in the integrated media era transforms audiences from pas-
sive information recipients into active disseminators, commentators, and sharers.
Through social media platforms, online comment sections, and other channels,
audiences can interact with media in real time, express viewpoints, and engage
in two-way communication that enhances participation and belonging while pro-
viding valuable feedback for media improvement. Importantly, integrated media
technology can also deliver personalized information services based on audience
interests and needs. Through data analysis, media can precisely target audi-
ences, understand their reading habits and preferences, and customize content
that better matches their tastes, thereby improving satisfaction and loyalty.
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2. Advantages of Broadcast Media Innovation Develop-
ment in the Integrated Media Era
2.1 Efficient Integration of Content Production and Dissemination

In the traditional media era, broadcast media content production primarily re-
lied on linear editing and one-way dissemination, resulting in relatively singular
forms and limited reach. However, with the rise of integrated media technol-
ogy, broadcast media’s content production and dissemination models have un-
dergone revolutionary changes. On one hand, content production has become
more diversified and intelligent. Broadcast media can utilize advanced audio
editing software, speech recognition technology, and AI-generated content tools
to quickly and accurately produce high-quality audio programs. Through in-
tegrated media platforms, broadcast media can easily transform audio content
into text, images, video, and other forms, achieving cross-media content produc-
tion and distribution. On the other hand, dissemination channels have become
broader and more instantaneous. Broadcast media is no longer limited to tradi-
tional radio waves but leverages the internet, social media, mobile applications,
and other channels to rapidly deliver content to vast audiences. This multi-
channel approach not only expands content coverage but also enables real-time
updates and interactive feedback. Audiences can listen to broadcast programs
and participate in topic discussions anytime and anywhere via mobile phones
and computers, sharing their perspectives. More importantly, integrated me-
dia technology enables seamless integration between content production and
dissemination. Production departments can flexibly adjust content strategies
based on channel characteristics and audience needs to create programs that
better align with audience preferences. Simultaneously, dissemination depart-
ments can utilize big data analysis and user profiling technologies to precisely
push content, improving dissemination efficiency and audience satisfaction. This
efficiently integrated model not only enhances broadcast media competitiveness
but also creates more commercial cooperation opportunities and profit models.
For example, broadcast media can collaborate with e-commerce platforms and
advertisers to launch customized advertisements and e-commerce live streaming
services, achieving content commercialization.

2.2 Comprehensive Upgrade of Interactive Experience

In the integrated media era, broadcast media has achieved a comprehensive
upgrade in interactive experience by leveraging internet technology. This devel-
opment breaks the limitations of traditional listening modes and greatly enriches
audience participation methods and experience levels. In the past, broadcast me-
dia was often constrained by one-way communication frameworks with singular
interaction forms that struggled to meet audiences’growing demands for diversifi-
cation and personalization. Many traditional broadcast programs lacked innova-
tion in interactive design, resulting in low audience participation and weakened
program stickiness. Fortunately, the integrated media era has brought new op-
portunities, with numerous broadcast institutions actively exploring new media
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integration paths. By introducing online live streaming, social media interaction,
and listener community building, broadcast media has significantly expanded
audience participation channels. These innovations not only make broadcast
content more relevant to daily life and enhance real-time interactivity and 趣味
性 (interest/engagement) but also effectively stimulate audience resonance and
enthusiasm, improving program influence and brand value. Meanwhile, the ap-
plication of big data and AI technologies enables broadcast media to accurately
capture listener preferences, achieve personalized content push and interaction,
and further strengthen listener experience and loyalty. Against this backdrop of
comprehensive interactive experience upgrading, broadcast media has not only
successfully responded to challenges from self-media and social media but also
found unique positioning and development space within the integrated media
ecosystem, revitalizing this traditional media form.

2.3 Construction of Multimedia Convergence Platforms

In the traditional broadcast era, broadcast media dissemination was relatively
limited, primarily relying on one-way radio wave transmission with restricted
audience interaction. However, with the continuous development and popular-
ization of integrated media technology, the innovation and development pattern
of broadcast media is undergoing profound transformation. The construction
of multimedia convergence platforms has become one of the key advantages for
broadcast media in the new era. Such platforms break the single dissemination
model of traditional broadcasting and achieve organic integration of audio, video,
text, images, and other media forms. Through these platforms, broadcast media
can not only provide high-quality audio content but also deliver richer, more 立
体化 (three-dimensional) information experiences through video live streaming
and graphic news. This diversified communication approach not only enhances
broadcast media appeal and influence but also satisfies audience demands for
diverse information. Furthermore, multimedia convergence platforms provide
more convenient and efficient channels for broadcast media-audience interaction.
Listeners can participate in program discussions and exchanges anytime through
social media and online comments, sharing their viewpoints. This two-way in-
teraction model not only strengthens audience participation and belonging but
also enables broadcast media to more accurately understand audience needs and
feedback, thereby optimizing program content and dissemination strategies.

3. Strategies for Reshaping Broadcast Media Innovation
Development in the Integrated Media Era
3.1 Integrating Diverse Media Resources to Enhance Broadcast Con-
tent Interactivity

In the integrated media era, broadcast media faces competitive pressure from
multiple sources, with the most urgent challenge being the contradiction be-
tween content homogenization and diversified audience demands. With the
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rapid development of network technology, listeners no longer satisfy with single
auditory experiences but crave more diversified and integrated information ser-
vices. To reshape the innovation and development path of broadcast media, the
primary task is to actively integrate diverse media resources, break traditional
broadcast boundaries, and enhance content interactivity and diversity. First,
broadcast media can fully utilize interactive platforms such as social media and
online communities to build instant communication bridges with listeners. By
establishing official social media accounts and opening online interactive com-
munities, broadcast media can encourage audience participation in program dis-
cussions and personal viewpoint sharing, creating an online-offline integrated
interactive ecosystem. For example, Beijing Radio & TV Station innovatively
added an“Interactive Chat Room”to its“Tingting FM”client, providing real-
time interactive functions for broadcast live programs. This feature enables
listeners from different regions to participate in program exchanges in real time,
communicating instantly with hosts and other listeners. Hosts can review multi-
channel interactive information to broaden interaction scope. The platform’
s built-in speech recognition technology quickly converts voice messages into
text, facilitating hosting work and enhancing interaction effects. This innova-
tive design enriches listener interactive experience, strengthens brand identity,
and allows listeners to more deeply experience broadcast charm, encouraging
continued program attention. This model stimulates audience participation en-
thusiasm and provides creative inspiration and content materials for programs.
Second, broadcast media can explore cooperation and integration with other
media forms, such as conducting joint reporting with television stations and
online media or producing cross-media programs. Through cross-media col-
laboration, broadcast media can achieve resource sharing and complementary
advantages to jointly create widely influential integrated media products. For
example, the integrated media news program“Beijing-Tianjin-Hebei: Ten Years
of Concerted Development Toward the Future,”co-produced by Hebei Radio &
TV Station, Beijing Radio & TV Station, and Tianjin Haihe Media Center,
cleverly integrates television visuals, broadcast audio, and online interaction
to comprehensively demonstrate the remarkable achievements of coordinated
development in the Beijing-Tianjin-Hebei region over the past decade and the
vivid practices of its people in joint construction and sharing. The program
fully showcases broadcast media’s audio advantages through hosts’heartfelt
narration, on-site interviews, and skillful background music, creating an immer-
sive auditory experience for listeners. Simultaneously, it leverages television
media’s visual advantages through high-definition cameras capturing urban
landscapes, industrial development, and ecological governance, supplemented
by drone aerial photography and time-lapse photography for stunning visual
effects. Through cooperation with television stations, broadcast media can not
only leverage television’s extensive coverage and powerful influence to deliver
program content to broader audiences but also break geographical restrictions
through online interaction links, attracting younger demographics. The organic
combination of television visuals, broadcast audio, and online interaction en-
riches program content, allowing audiences and listeners to enjoy audio-visual
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feasts while actively participating in interactive discussions, thereby creating a
favorable communication atmosphere.

3.2 Leveraging Big Data and AI Technologies for Precise Audience
Targeting

As the social environment evolves and integrated media technology continuously
updates, traditional broadcast media faces unprecedented challenges, with diver-
sified audience demands and fragmented information dissemination being the
most prominent issues. To stand out in fierce market competition, broadcast
media must deeply grasp changing audience demand trends. The integrated ap-
plication of big data and artificial intelligence (AI) technologies provides pow-
erful technical support for achieving this goal. The introduction of big data
technology enables broadcast media to collect and deeply analyze massive user
data covering multiple dimensions including listening behavior, preferences, and
social attributes. By constructing complex algorithmic models, broadcast me-
dia can excavate listeners’potential needs and achieve fine-grained audience
segmentation. This data-based approach provides scientific foundations for cus-
tomizing broadcast program content, enabling precise content push tailored to
different audience groups’unique needs. For example, by analyzing listeners’
listening history, interactive behavior, and social media activities, broadcast
media can accurately identify audience groups interested in specific program
types and provide highly matched content, thereby greatly enhancing program
appeal and listener loyalty. This data-driven decision-making approach not only
strengthens program targeting and attractiveness but also significantly improves
content production efficiency and effectiveness, making broadcast media more
precise and efficient in content creation.

AI technology further strengthens broadcast media’s ability to accurately cap-
ture and respond to audience demands. First, utilizing advanced technologies
such as natural language processing (NLP) and deep learning, broadcast me-
dia can intelligently analyze listener feedback, understand emotional tendencies,
and provide instant, valuable feedback for content creators. This not only fa-
cilitates continuous program optimization and improvement but also promotes
more natural and smooth interactive experiences with listeners. Additionally,
AI technology can predict future audience needs based on historical data and
trend analysis, enabling advance content strategy planning to ensure broadcast
media stays ahead of audience demands. This forward-looking content plan-
ning capability allows broadcast media to satisfy current audience needs while
leading listening trends, further enhancing program influence and competitive-
ness. Second, through natural language processing, machine learning, and other
technologies, broadcast media can achieve intelligent program scheduling, auto-
matic editing, and personalized recommendation functions. Intelligent voice as-
sistants can recommend programs or content of interest based on listeners’voice
commands, providing more convenient and personalized listening experiences.
Meanwhile, AI technology can help broadcast media achieve precise advertising
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placement, pushing matching advertising information based on listeners’inter-
ests and purchase intentions, thereby improving advertising effectiveness while
reducing audience disturbance. This intelligent content recommendation and ad-
vertising placement approach not only improves broadcast media operational ef-
ficiency but also enhances listener experience and satisfaction. Furthermore, the
integrated application of big data and AI technologies provides powerful content
creation assistance tools for broadcast media. AI technology can automatically
generate news summaries, write commentaries, or create music mashups based
on preset rules or algorithms, greatly improving content production efficiency
and creativity. Combined with big data analysis results, artificial intelligence
can scientifically recommend content themes, styles, and presentation methods
to ensure each program precisely touches target listeners’hearts. This intelligent
content creation approach not only enriches broadcast media content forms and
presentation modes but also enhances program quality and appeal.

3.3 Strengthening Brand Building and Cross-Boundary Cooperation
to Enhance Broadcast Media Influence

In exploring innovative development paths for broadcast media in the integrated
media era, broadcast media must focus on strengthening brand building and
deepening cross-boundary integration to effectively enhance influence in the
media field. Brand building is the cornerstone of broadcast media development,
particularly crucial in the integrated media environment. Broadcast media must
not only uphold the unique advantages of audio content but also deeply recog-
nize that the essence of integrated media lies in the deep integration and in-
teraction of multiple media forms. Beijing People’s Radio Station exemplifies
best practices in this field through meticulously planned brand activities such as
the“Beijing in Sound”cultural promotion project, which records and preserves
Beijing’s unique urban sounds and widely disseminates them through radio, on-
line platforms, and other channels. Listeners can access these sounds anytime
and anywhere via mobile phones and computers, deeply experiencing Beijing’
s urban atmosphere and cultural heritage. The project team also regularly or-
ganizes sound exhibitions and lectures for face-to-face in-depth exchanges with
listeners. These initiatives not only help more people understand and experi-
ence Beijing’s urban charm but also effectively inherit and promote Beijing’
s cultural traditions. Through high-quality program production, personalized
frequency positioning, and innovative online-offline integrated communication
methods, Beijing People’s Radio Station has gradually built a distinctive brand
image, winning widespread recognition and affection from audiences.

Beyond brand building, cross-boundary cooperation has become another cru-
cial measure for broadcast media to break traditional boundaries and explore
new paths for media integration. Through deep integration with other indus-
tries and platforms, broadcast media can not only achieve resource sharing and
complementary advantages, broaden content production boundaries, and enrich
listener experiences but also significantly enhance market competitiveness. For
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example, the cooperation between China Media Group and Alibaba Group, as
well as broadcast media’s linkage with tourism, education, automotive, and
other industries, all demonstrate the enormous potential of cross-boundary co-
operation. Furthermore, deepening cooperation with other media platforms,
such as launching integrated media programs like “City Sounds”with social
media or online music platforms, not only enriches broadcast media content
forms and dissemination channels but also effectively expands brand influence
by leveraging partners’traffic and user bases, achieving resource sharing and
mutual benefit. This innovative cooperation model opens new paths for broad-
cast media development in the new media era and significantly enhances its
influence in the media field.

The innovative development of broadcast media in the integrated media era rep-
resents not only technological innovation but also comprehensive enhancement
of content, form, and brand influence. By integrating diverse media resources,
leveraging big data and AI technologies, and strengthening brand building and
cross-boundary cooperation, broadcast media has successfully broken traditional
frameworks and constructed a new information dissemination ecosystem. This
innovation is reflected not only in media form diversification and interactivity
but also in fundamentally changing audience participation methods and experi-
ence levels. In future development, broadcast media should continue exploring
forward in the integrated media ecosystem with a more open, inclusive, and
innovative attitude to meet every challenge and opportunity, contributing to
the sustained prosperity and development of the media industry.

References: [1] Tang Mengfan. Research on Broadcast Collaborative Commu-
nication from the Perspective of Media Convergence—A Case Study of Anhui
Traffic Radio’s Collaborative Practice [D]. Hefei: Anhui University, 2024.
[2] Shi Yu. The Impact of Media Convergence on Traditional Radio and Televi-
sion News Formats [J]. West China Broadcasting & TV, 2024(16): 37-40.
[3]. Optimization of Traffic Radio News Interview under Media Convergence
Background [J]. Journalist Cradle. 2021(12): 135-136.
[4] Zhang Yufen. Exploring How Broadcast Media Can Achieve Media Integra-
tion in the New Media Era [J]. Journalist Observation, 2023(18): 133-135.
[5] Xu Jie. Discussion on Broadcast Transformation in the Integrated Media
Era [J]. Research on Transmission Competence, 2024(17): 28-30.
[6] Wang Mian, Li Cheng. Strategies for Local Radio and Television Stations to
Produce Thematic Reports in the Integrated Media Era [J]. West China Broad-
casting & TV, 2022(13): 204-206.
[7] Chen Jingyi. Research on Development Paths of Broadcast News Communi-
cation under Media Convergence Background [J]. West China Broadcasting &
TV, 2024(5): 43-46.
[8] Chen Tao. Development Trends of Radio and Television in the Integrated
Media Era and New Media Application Strategies [J]. Radio & Television Net-
work, 2024(10): 104-106.
[9] Tan Guangfen. Analysis of Innovation Strategies for Radio Programs in the
Integrated Media Era [J]. West China Broadcasting & TV, 2023(16): 108-110.

chinarxiv.org/items/chinaxiv-202507.00189 Machine Translation

https://chinarxiv.org/items/chinaxiv-202507.00189


[10]. Analysis of Radio and Television Media Convergence Development under
Internet Thinking [J]. Media Forum. 2021(13): 57-58.
[11] Sun Zheqing. Research on Strategies for Enhancing Influence of Broadcast
News Commentary Programs under Media Convergence Background [J]. Jour-
nal of News Research, 2023(4): 139-141.
[12] Zhou Cong. Content Innovation of Traditional Broadcast Media Based on
Big Data Technology [J]. Journalist Observation, 2024(23): 53-55.
[13] Deng Pan. Analysis of Application of Artificial Intelligence Anchors in Tra-
ditional Broadcast Media [J]. News Enthusiast, 2023(7): 107-109.
[14] Li Feng. The Development Path of Intelligent Media Transformation for
Mainstream Media—A Case Study of China Media Group’s “AI Editorial De-
partment”[J]. Media, 2021(3):
[15] Jiang Chuanfeng. Research on Innovation Practice of Prefecture-Level Ra-
dio from “Addition”to “Integration”[J]. China Media Technology, 2022(10):
106-109.

Author Biography: Li Na (1981—), Han ethnicity, bachelor’s degree, Deputy
Director of Comprehensive Broadcasting at Lishui News Media Center, interme-
diate professional title (Level 1 Announcer), national-level Mandarin proficiency
tester. Research interests include integrating diverse media resources to enhance
broadcast content interactivity, leveraging big data and AI technologies for pre-
cise audience targeting, and strengthening brand building and cross-boundary
cooperation to enhance broadcast media influence.

(Responsible Editor: Li Yansong)

Note: Figure translations are in progress. See original paper for figures.

Source: ChinaXiv —Machine translation. Verify with original.

chinarxiv.org/items/chinaxiv-202507.00189 Machine Translation

https://chinarxiv.org/items/chinaxiv-202507.00189

	Reshaping the Innovation-Driven Development Landscape of Broadcast Media in the Era of Media Convergence (Postprint)
	Abstract
	Full Text
	Research on Reshaping the Innovation and Development Pattern of Broadcast Media in the Era of Integrated Media
	Abstract
	1. Overview of Integrated Media Era Characteristics
	2. Advantages of Broadcast Media Innovation Development in the Integrated Media Era
	2.1 Efficient Integration of Content Production and Dissemination
	2.2 Comprehensive Upgrade of Interactive Experience
	2.3 Construction of Multimedia Convergence Platforms

	3. Strategies for Reshaping Broadcast Media Innovation Development in the Integrated Media Era
	3.1 Integrating Diverse Media Resources to Enhance Broadcast Content Interactivity
	3.2 Leveraging Big Data and AI Technologies for Precise Audience Targeting
	3.3 Strengthening Brand Building and Cross-Boundary Cooperation to Enhance Broadcast Media Influence



