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Abstract
The rapid development and widespread application of 5G technology have ac-
celerated advancement across various professional sectors in society, with the
television news anchor media industry being no exception. Under the continu-
ous promotion and deployment of 5G technology, television news media devel-
opment has entered a new phase characterized by big data integration, intelli-
gent sensing, and virtual reality, exerting profound influence on the television
news anchor profession—replete with opportunities yet fraught with challenges.
Whether contemporary television news anchor media possess the consciousness
to uphold fundamental principles while pursuing innovation, thereby facilitating
rapid adaptation to the new era of high-speed development ushered in by 5G
technology, has become a critical issue for the industry to contemplate. This
paper primarily analyzes the consciousness of television news anchor media, ex-
amines the main characteristics of the media industry from a 5G perspective,
and further explores the necessity and practical significance of upholding tra-
dition while fostering innovation in television news anchor media consciousness
within the 5G era.
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television news anchoring industry is no exception. Supported by continuous 5G
deployment, television news media have entered a new stage characterized by
big data integration, intelligent sensing, and virtual reality, profoundly impact-
ing the TV news anchoring profession with both abundant opportunities and
significant challenges. Whether contemporary TV news anchors possess the
consciousness to innovate while preserving core values, enabling them to swiftly
adapt to this new era of rapid development led by 5G technology, has become a
critical issue for the industry. This paper examines the media consciousness of
TV news anchors as its central theme, analyzing the main characteristics of the
media industry from a 5G perspective and further exploring the necessity and
practical significance of innovating TV news anchor media consciousness while
upholding fundamental principles.

Keywords: 5G technology; TV news anchor; media consciousness; innovation
while preserving core values; AI anchor; ACG culture

Classification Code: G214
Document Code: A
Article ID: 1671-0134(2021)01-036-03
DOI: 10.19483/j.cnki.11-4653/n.2021.01.008

Citation Format: Guan Wei. Reflections on Innovating Media Consciousness
for TV News Anchors in the 5G Era While Preserving Core Values [J]. China
Media Technology, 2021(01): 36-38.

The advent of the 5G era heralds the official opening of the seventh information
revolution—a new intelligent era characterized by big data integration, intelli-
gent sensing, and virtual reality that will enter people’s lives, while the entire
development pattern of the media industry undergoes disruptive changes, with
information resources becoming massive and market competition among media
industries intensifying. In this context, emotional communication and scenario-
based communication will occupy important positions in future communication
fields. Compared with traditional mainstream media such as television news and
radio, the arrival of the 5G era will further expand the advantages of emerging
media. The reestablishment of new media order and the integrated development
of various media functions will compel TV news anchor media consciousness to
innovate while preserving core values, as this is the only path to achieve me-
dia convergence. Therefore, this paper analyzes the main characteristics of the
media industry from a 5G perspective and further examines the necessity and
practical significance of innovating TV news anchor media consciousness while
upholding fundamental principles.
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1. Overview of Main Characteristics of Media Industry in
the 5G Era
1.1 Vibrant Media Industry

The advent of the 5G era has, on the one hand, profoundly impacted the struc-
ture and operational mechanisms of traditional media, and on the other hand,
infused the media industry with vitality. This is because 5G technology enables
universal participation in broadcasting, effectively increasing the dynamism and
market competitiveness of the media industry. Furthermore, the media industry
serves not only as a transmitter of social information but also as an important
representative sector in international comprehensive national power competi-
tion. Maintaining vitality is essential for enhancing China’s comprehensive
national strength and providing a sound information environment. Prior to 5G
deployment, high technical barriers in the media industry limited broadcasting
work to professionals, preventing the industry from replenishing its talent pool
and causing it to lose vitality due to human resource shortages.[1] However, un-
der the 5G framework, reduced technical barriers allow universal participation
in media work, ultimately transforming it into a vibrant people’s industry.[2]

1.2 Urgent Need for Transformation of Media Consciousness

The rapid development and popularization of 5G technology have fundamen-
tally transformed how people access information, shifting media from mass me-
dia dominance to social communication applications as the leading force. This
has gradually formed a communication system that uses interpersonal relation-
ships as channels and social application platforms as important carriers. Evi-
dently, the information dissemination system has undergone certain changes in
the 5G era.[3] In this context, traditional media practitioners must abandon con-
ventional information concepts, reform media consciousness, establish Internet
thinking, and gradually strengthen people-oriented news interaction awareness,
audience participation awareness, and innovation consciousness. Only in this
way can media professionals adapt to the series of adjustments brought about by
innovative development in the 5G era, effectively meeting audience information
needs and capturing their attention. For instance, People’s Daily has estab-
lished a presence on popular youth-oriented social platforms such as TikTok
and Kuaishou, primarily through short video news, making it one of the most
beloved media accounts among young people. Concurrently, to cater to young
people’s interests, People’s Daily has launched an AI creation platform and
AI virtual anchors, which have received widespread recognition and welcome
from youth. This demonstrates that in the 5G era, only through consciousness
reform coupled with technological advancement can the media industry progress
correctly along the path of innovation.
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1.3 Blurring of Media Boundaries

With the popularization of 5G, traditional television media systems will be re-
duced to content production units, while transmission and reception systems
gradually merge completely with new media.[4] Therefore, it is believed that in
future development, driven by new technologies such as the Internet of Things
and cloud technology, the media industry will gradually enter an era of ubiqui-
tous media. The media industry, which previously had clear boundaries with
non-media industries, will be profoundly affected, and these boundaries will
gradually disappear. Based on the current media landscape, the populariza-
tion of social communication platforms and the rapid development of self-media
have continuously lowered entry barriers to the media industry, enabling uni-
versal participation in broadcasting.[5] Additionally, the increasing number of
channels for obtaining information and the growing autonomy in information
acquisition have given people more choices when consuming media content.[6]
Consequently, media boundaries are becoming increasingly blurred.

2. Necessity of Innovating TV News Anchor Media Con-
sciousness in the 5G Era
2.1 Transition from TV Thinking to Internet Thinking

In the 5G era, Internet penetration will further increase, and correspondingly,
so will the number of netizens. This demonstrates that Internet development
contains enormous potential. Therefore, traditional media should seize the op-
portunities presented by the Internet, accelerate integration with emerging me-
dia, and transition from TV thinking to user-centric, experience-oriented Inter-
net thinking to meet audience demands for diversification and personalization,
thereby breaking the shackles of traditional TV media thinking.[7] This transi-
tion in thinking is mainly manifested in two aspects: modes of expression and
communication methods/pathways. First, regarding modes of expression, Xin-
wen Lianbo (News Broadcast), as the most important TV news program in the
official public opinion arena, has launched the short video column Anchors Talk
About the News to effectively capture young people’s attention. After comprehen-
sively understanding how contemporary youth access information, the program
uses popular Internet language favored by young people to convey major na-
tional affairs through storytelling, while enabling comment services to facilitate
interaction between audiences and official media, allowing official media to accu-
rately and timely grasp users’real needs and improving the effectiveness and rele-
vance of information dissemination. Second, regarding communication methods
and pathways, small mobile screens have replaced traditional large TV screens,
and social platforms have replaced professional media. This illustrates that in
the 5G era, traditional TV media must establish Internet thinking based on
an understanding of convergence media development patterns, recognizing that
emphasizing integrated development is the correct path for long-term growth.
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2.2 Transition from Omnimedia Anchor to AI Anchor

Before the emergence of AI anchors, traditional media anchors often juggled mul-
tiple roles, including on-air broadcasting, hosting, interviewing, and backstage
planning. Consequently, omnimedia anchors typically became versatile general-
ists in media work and gradually evolved into important drivers for expanding
traditional media influence and increasing user stickiness. Following the official
launch of 5G technology research and development, AI anchor research also com-
menced. As early as 2018, Xinhua News Agency and Sogou jointly launched the
world’s first AI synthetic anchor, which primarily uses multiple cutting-edge
technologies such as facial keypoint detection and lip-reading recognition to gen-
erate AI models indistinguishable from real humans. After its launch, it was
quickly deployed on a large scale in news reporting, optimizing news content
production processes, significantly improving resource utilization efficiency, and
effectively enhancing the economic benefits of the media industry.[8] Currently,
although AI intelligent anchors can replace humans in broadcasting work, deep
interaction and impromptu news commentary still require human involvement,
which determines that omnimedia anchors and AI intelligent anchors will coexist
for a considerable period in the development of the media industry.[9]

2.3 Transition from “Elite Culture”to “ACG Culture”

Under the premise of rapid Internet development and popularization, various
forms of niche cultures have gradually entered the lives of online users, directly
breaking the mainstream media’s“elite culture”transmission pattern and reestab-
lishing a mass culture pattern for mass media. Supported by rapid network tech-
nology development, the emergence of virtual worlds has allowed“ACG culture”
to gradually develop into mainstream culture among young demographics. From
a certain perspective, the thinking patterns of these young people differ from
traditional TV media personnel, and they represent the primary audience for
the future media market. This determines that their content consumption pref-
erences must be taken seriously to sustain the continuous development of media
innovation. For media professionals, the transition from“elite culture”to“ACG
culture”does not signify the decline of the media industry but rather represents
a critical juncture on the development path of the media industry in the 5G
era. The important choice facing traditional media industry development is
whether to pursue integrated development or isolation. Generally speaking, a
media organization that truly gains audience recognition is not one that dom-
inates communication initiative through one-way transmission, but rather one
that interacts with audiences, engages in two-way communication, and accepts
feedback. In the 5G era, only through continuous innovation and building its
own cultural brand can media achieve long-term development.
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3. Analysis of Innovation in TV News Anchor Media Con-
sciousness in the 5G Era
3.1 Strengthening Identity Consciousness

The rapid development of omnimedia has brought disruptive changes to media
structure and communication methods. Omnimedia refers to an environment
where, in the new media landscape, everyone can become a publisher, dissem-
inator, and receiver of news information, and everyone has the right to make
impromptu comments on news, which significantly increases the difficulty of
public opinion work for journalists. Consequently, in this new media environ-
ment, the importance of TV news anchor identity consciousness has become
increasingly prominent, requiring media personnel to establish and consolidate
correct socialist news values, consciously abide by journalistic ethics, continu-
ously strengthen social responsibility awareness, and serve as disseminators of
the Party and state’s policies and guidelines. This represents both the impor-
tant mission entrusted to TV news anchors by the omnimedia era from a 5G
perspective and their identity value and social responsibility.[11] Therefore, TV
news anchors in the 5G era must continuously strengthen their identity con-
sciousness, steadfastly maintain their professional identity, fulfill their role as
disseminators of national policies and guidelines, and promote social progress
and development.

3.2 Concept of “Everything as Media”

Against the backdrop of 5G technology development and popularization, the
original media structure has been disrupted, communication methods have un-
dergone revolutionary changes, and various intelligent objects have integrated
and developed with new technologies. China’s media industry has gradually
evolved from a human-dominated media form into an intelligent media era of
“everything as media.”Correspondingly, TV news concepts and professional
categories have also changed under the 5G perspective, specifically including
the integration of news-based and audience-based perspectives, new concepts
of public journalism, etc.[12] In this context, TV news anchors have begun to
engage with the Internet and mobile clients, not simply to expand communica-
tion platforms, but to enter the virtual world through Internet and mobile client
interfaces for real-time interaction with news audiences unrestricted by time or
space. In the processes of news release and dissemination, TV news anchors
should assume the responsibility of public opinion guidance based on neutral
reporting, actively intervening in the negotiation and resolution of social issues
in specific news activities. Through effective news broadcasting, anchors should
enhance the public’s ability to access news information while helping them find
effective solutions when facing social problems, guiding the public on how to
correctly understand social issues rather than merely observing them.
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3.3 Correctly Grasping Mainstream Orientation in Virtual Space

In the 5G era, everyone’s existence will be anchored through digital nodes,
and the data generated by individuals can locate their specific positions in the
network’s virtual space. The rapidly changing technical characteristics of 5G
have reestablished the relationship between people and media, while the in-
stantaneous holographic features of communication technology have broken the
temporal and spatial limitations between reality and representation. When con-
necting virtual and real spaces in news communication, the primary task for
TV news media professionals is to open up communication channels between
these spaces, using the virtual space to disseminate news information from the
real space. In this process, because virtual space possesses virtuality, public
opinion guidance becomes crucial when disseminating news information within
it. Only by correctly grasping the mainstream orientation in virtual space can
the communication function of virtual space be effectively realized when con-
necting the communication channels between virtual and real spaces, thereby
expanding the proportion and influence of mainstream cultural ideologies such
as socialist core values. Only in this way can television media maintain high
credibility and influence in the 5G era, meet the demands of the times, and
provide better services for society and the public.

In summary, under the 5G era backdrop, the important foundation for achieving
sustainable development in TV news media lies in realizing three transitions:
from TV thinking to Internet thinking, from omnimedia anchor to AI intelligent
anchor, and from“elite culture”to“ACG culture.”Therefore, it is essential for
TV news anchor media consciousness to innovate while preserving core values.
Only through such innovation can TV news media occupy an advantageous
position in an era of shared resources and similar platforms, achieve victory in
competition, and realize sustainable development.

References
[1] Gulmira Xiao Ke Lai Ti, Luo Bin. Innovation of Traditional TV News
Programs Under Media Convergence: A Case Study of “Anchors Talk About
the News”[J]. Collection, Writing and Editing, 2020, (03): 42-45.

[2] Xie Xinrong. Exploration of Innovative Practices for TV News Program
Hosts in the Converged Media Context: A Case Study of “Anchors Talk
About the News”[J]. Satellite TV and Broadband Multimedia, 2020, (04): 244-
245+247.

[3] Fang Jialin. Innovative Practice of Traditional TV News in the Converged
Media Era: A Case Study of “Anchors Talk About News”[J]. Audio-Visual,
2019, (12): 33-34.

[4] Cui Lin, Chen Yujun, Lin Song.“Interaction”and“People-oriented”: Changes
in Discourse of Mainstream Media TV News Under Converged Development: A
Case Study of CCTV’s “Xinwen Lianbo”[J]. News and Writing, 2019, (11):

chinarxiv.org/items/chinaxiv-202310.01257 Machine Translation

https://chinarxiv.org/items/chinaxiv-202310.01257


22-28.

[5] Yu Chengxin. Feasibility of TV News Anchor’s Appeal: A Case Study of
CCTV’s“Common Concern”Anchor Zhu Guangquan’s Expression [J]. Grand
View (Forum), 2018, (03): 99-100.

[6] Sun Zhenyu. Impact of New Media Technology Application on TV News
Anchors: Secondary Creation Based on Virtual Studio Scenarios [J]. New Media
Research, 2017, 3(22).

[7] Hu Yingna. Research on Language Competence and Emotional Expression
Strategies of TV News Anchors in the New Media Context [J]. Science and
Technology Communication, 2017, 9(21): 15-16.

[8] Zhang Wanning. On the Personalized Shaping of Artistic Creative Language
for TV News Anchors: A Case Study of “Phoenix Morning Express”[J]. Com-
munication and Copyright, 2017, (09): 76-77+83.

[9] Zhang Yu. Oral Communication Competence of TV News Anchors in the
Converged Media Context: A Case Study of SMG’s “Kankan News KNEWS”
[J]. Communication Power Research, 2017, 1(06): 176.

[10] Shang Yang, Zhao Wenlong. Challenges and Countermeasures for Tradi-
tional Media News Anchors in the New Media Context [J]. TV Research, 2017,
(06): 32-34.

[11] Zhao Pu, Zhou Yun. New Trends in TV News Program Anchor Commen-
tary: A Case Study of CCTV’s“Evening News”Anchor Commentary [J]. China
Radio & TV Academic Journal, 2014, (06): 58-60.

[12] Wang Jinzhao, Zhang Bo. Role Transition from Journalist to Journalist-
type TV Program Host: A Case Study of CCTV News Anchors [J]. Modern
Audio-Visual, 2014, (03): 29-34.

Author Bio: Guan Wei (1981-), male, from Linyi City, Shandong Province, is
an editor with a bachelor’s degree. His research focuses on news editing.

(Responsible Editor: Zhang Xiaojing)

Note: Figure translations are in progress. See original paper for figures.

Source: ChinaXiv —Machine translation. Verify with original.

chinarxiv.org/items/chinaxiv-202310.01257 Machine Translation

https://chinarxiv.org/items/chinaxiv-202310.01257

	Postprint: Reflections on Upholding Fundamentals and Innovating in TV News Anchors’ Media Consciousness in the 5G Era
	Abstract
	Full Text
	Preamble
	1. Overview of Main Characteristics of Media Industry in the 5G Era
	1.1 Vibrant Media Industry
	1.2 Urgent Need for Transformation of Media Consciousness
	1.3 Blurring of Media Boundaries

	2. Necessity of Innovating TV News Anchor Media Consciousness in the 5G Era
	2.1 Transition from TV Thinking to Internet Thinking
	2.2 Transition from Omnimedia Anchor to AI Anchor
	2.3 Transition from “Elite Culture” to “ACG Culture”

	3. Analysis of Innovation in TV News Anchor Media Consciousness in the 5G Era
	3.1 Strengthening Identity Consciousness
	3.2 Concept of “Everything as Media”
	3.3 Correctly Grasping Mainstream Orientation in Virtual Space

	References


